








Zoom 2 Six Figures and Beyond Attract, Astonish and Ask Successful Results Questionnaire

Get Ready For A DEEP DIVE Into The Minds of Your Future Clients, Customers and Members.

The Answers To The Questions Below Will Put Everything In Motion!

If you had to step up to the plate and Guarantee a HOME RUN by teaching someone something you know how to do, what would you teach them? 
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

 

What is your story that lead up to you being able to hit this home run and why do you want to help other people achieve this result in their lives.
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

What Bothers Them And Keeps Them Awake at Night Making It A Challenge To Go Sleep? 
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
What is ANNOYING and FRUSTRATING your soon to be customer, client or member about where they are right now?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Is there a Person or Organization that they Consider to Be the Enemy?
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


Think about this quote when answering the next question. - “There are two reasons why anybody buys anything. The real reason, and the reason they give you.” Mark Twain
In Private when they talk to themselves, what is it that they truly want?  Remember this is very different from what they say they really want!
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Write down as many ways as possible your future client, customer or member etc. might finish this sentence? 
Wow, if I could just ________________________________________________________________.  (Write down as many ways as you can think of.)

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

David DiPietro Genius Stanislaski Marketing Method. Your soon to be client writes a heartfelt letter to you sharing their fears, pains, frustrations and who their enemy is all while asking you to help them reach their goal.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
“Let’s Create an Opportunity They find hard to say NO TOO.

What Is the MAJOR LIFE TRANSFORMATION they desperately want to Achieve in their life?
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
What Are the MAIN FEATURES Your Opportunity? (List each feature in Detail.)


















Copy and paste or rewrite the features below and next to each feature outline the benefit.
[bookmark: _Hlk97650316]Example - The feature of an online course is it’s hosted on a private membership site.  The benefit to your client, customer or member is they can learn at their own pace.



















What BONUSES Will You Include inside your opportunity?
What are the features and benefits of each bonus?  Which Bonus can I use to get people to take Fast Action?  Remember a bonus should be so good that some people will invest in your opportunity just to receive the bonus.  
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What are ALL the possible objections they could use that would STOP them from moving forward with you and your opportunity? 
Here you write down EVERY POSSIBLE Objection you can think of.
POWER TIP – Go to YOUTUBE, AMAZON, GOOGLE REVIEWS etc. and pull up your subject matter and read the “negative” comments and reviews.  Write down people concerns and objections about your subject matter.  
Example #1 I Can’t afford it.
Example #2 I don’t believe that it will work

















What are the other opportunities might they be considering besides mine?














What Is the TOTAL INVESTMENT they will invest for your opportunity? 
· What is the final investment for your potential new client, customer, member etc.  
· Remember when you offer a payment schedule you increase your odds of someone moving forward with you. 





Exactly what will your GUARANTEE be when someone invests in your opportunity? 
Do not be afraid of Guaranteeing what you offer because it will 
increase the number of people that will move forward with your opportunity.






Why Should They make this investment right now at this very second?





What is the title of your program / opportunity?







How are we going to ASK them to take the next step with us and our opportunity? 
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[bookmark: _Hlk97651510]
What is the cliff note version of what you are offering them?
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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